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Abstract

The research carries the objective to study a purchase behavior among the members of Port
Football Club. The research methodology is based on a qualitative method. It is carried out with an
in-depth interview on purposive samplings of 30 people, above 20 years of age. Based on the research
findings, the members of Port Football Club have been kept themselves well-updated about the
Club’s news and information through the its website and Facebook page before purchasing items.
Promotion, therefore, doesn’t play a key role due to the Club members’ strong will to purchase the
items.

Types of factors that affect the members’ purchase behaviors consist of Internal and External
factors. First, internal factor includes motivation. For example, the Club offers different styles of FC
shirts which suit varied occasions. Each time when the Club launches items in the start of new seasons,
these members are always the first group to purchase.

The second factor is external. For example, when a member comes to purchase the FC shirts

with a family, the number of the shirts purchased is boosted up. A wider range of interaction occurs
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in a gathering where a new member is introduced
to some other members in the same club. This
factor affects the purchase behavior because
everyone wants to demonstrate the unity by
wearing FC shirts. Also, it is found that when a
new season begins, the members will purchase
a new shirt. However, they will also continue to
purchase an old-season shirt to keep a collection
since its prices start dropping. This group of FC
members usually wears FC shirts in any occasions

they find suitable.

Keywords: Purchase behavior / Football Club
shirt (FC shirt) / Football Club members (FC

members)
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